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The Player Valuation Model
How much revenue will a player generate for his team?

Individual Player Performance Stats
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LA Angels Win-Revenue Curve 2005
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"Steep" vs. "Flat" Win-Curve 
NYY vs. ATL  
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LA Angels Win-Revenue Curve 2005

$75

$80

$85

$90

$95

$100

$105

$110

$115

$120

70 72 74 76 78 80 82 84 86 88 90 92 94 96 98
100
102
104

Millions

Wins

3 Wins

Orlando Cabrera (3 WARP) = $4.9 million



The Team-Specific Win-Revenue Models

• Utilized regression analysis to isolate the impact 
of a team’s wins on attendance

• Annual Home Attendance is a function of:
– Wins  (previous yr. and current yr.)
– New Stadium
– Work Stoppages
– Team specific events

• Translate attendance estimates into implications 
for other revenue (broadcast, concessions, etc)



Highlights of the Win-Revenue Models

• Wins matter from 70 to 98

• Significant variation in the “value of a win” by 
market and by team

• The level of a team’s competitiveness has the 
greatest impact on the “value of a win”



The Layers of Revenue from Winning - LA Angels 2005
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The Postseason Revenue Stream
• The year following a Postseason appearance:

– Fans buy full and partial season ticket packages
– Concessions, luxury suite sales, merchandise, 

etc.
– Broadcast ratings surge
– Ticket Price increases

• Playoff teams  +10%
• Non-playoff teams +5%

• The 2006 White Sox
– “Sold out” season ticket packages
– Attendance up 20% vs. 2005, with same wins
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Top 15 MO$T Valuable Players - 2005
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The Last Piece of the Puzzle?

Toronto Blue Jays

Contract Terms Per Year
• B J Ryan 5 years - $47 million $  9.4 m

• A J Burnett 5 years - $55 million $11.0 m



The Value of a 6-Win Player to Toronto Blue Jays
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The Value of Johnny Damon (6 Wins) to the Yankees
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Player Value – The Next Level

• The Core Value of a player is “Performance Value”
• Additional sources of player value

– Marquee Value (Gate Appeal)
– Performance Risk Factor

• Year-to-year variation in performance/consistency
• Injury factor - propensity for injury 

– Trade Value
• Value as determined by the secondary market
• Player value to other teams



End of Presentation
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